EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: __ LA\ \ :\/\\<\

Criteria Point Range Score
1 Experience and Qualifications of the Firm and Project Team: 0-40 ZQ

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’s project team members —
especially as they relate to governmental entities corporate sponsorship
srograms - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City’s assets and in activating the Strategic Plan.

2  Approach to Executing the Scope of Work & Methodology: 0-35 I l

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase I, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 ) D

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 E! q

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: _60{%\@"‘6\\1‘@

Criteria Point Range Score
1  Experience and Qualifications of the Firm and Project Team: 0-40 L"{O

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’s project team members —
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City's assets and in activating the Strategic Plan.

2  Approach to Executing the Scope of Work & Methodology: 0-35 ; )E ;

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase Il, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 Z J ')

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 m

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: _ /o L 4:.«// /VM%

Criteria Point Range Score

1  Experience and Qualifications of the Firm and Project Team: 0-40 Zé’

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’s project team members -
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City's assets and in activating the Strategic Plan.

2  Approach to Executing the Scope of Work & Methodology: 0-35 / 5

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase I, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3 Community/City Commission Sensitivity 0-25 o

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 St

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM
the

VENDOR NAME: 56?/761‘/57&/('/ 4’070

Criteria Point Range Score
1 Experience and Qualifications of the Firm and Project Team: 0-40 ﬁ %

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’s project team members —
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City’s assets and in activating the Strategic Plan.

2 Approach to Executing the Scope of Work & Methodology: 0-35 5

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase I, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

) —
3 Community/City Commission Sensitivity 0-25 =
How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.
Total 0-100 =

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: W(C LonlC

Criteria Point Range Score
1  Experience and Qualifications of the Firm and Project Team: 0-40 2 0

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’s project team members -
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City’s assets and in activating the Strategic Plan.

2  Approach to Executing the Scope of Work & Methodology: 0-35 1S

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase Il, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 15
How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.
Total 0100 5O

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: <5 ( / &D.M( ke

Criteria Point Range Score
1  Experience and Qualifications of the Firm and Project Team: 0-40 40

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer's project team members —
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City's assets and in activating the Strategic Plan.

2 Approach to Executing the Scope of Work & Methodology: 0-35 535

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase Il, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 =5

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 /O O

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: TN L3 nK

Criteria Point Range Score

1  Experience and Qualifications of the Firm and Project Team: 0-40 IQ

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer's project team members —
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City's assets and in activating the Strategic Plan.

2

2  Approach to Executing the Scope of Work & Methodology: 0-35

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase Il, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 b

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 go

List the reasons for this evaluation (justify the rating/scoring):
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EVALUATION CRITERIA
RFP L-28-17 — DEVELOPMENT & IMPLEMENTATION OF A CITYWIDE CORPORATE MARKETING &
SPONSORSHIP PROGRAM

VENDOR NAME: m %uﬁU/a:HV? &ys wy

Criteria Point Range Score

1  Experience and Qualifications of the Firm and Project Team: 0-40 37

Experience and qualifications of the firm in successfully developing and
implementing corporate marketing and/or sponsorship programs. Firms
with experience in providing corporate sponsorship program services to
governmental entities to include but not limited to state or local
governments, school districts, universities or colleges may receive a
higher score than those firms whose experience is solely with the private
sector.

Experience and qualifications of the proposer’'s project team members —
especially as they relate to governmental entities corporate sponsorship
programs - who will be instrumental in conducting the Marketing Asset
Inventory, writing the Sponsorship Policy, developing a Strategic Plan for
marketing the City's assets and in activating the Strategic Plan.

2 Approach to Executing the Scope of Work & Methodology: 0-35 gg

How effectively the proposal fully describes the planned approach to
executing the requested scoped items for Phase | and Phase Il, as well
as responsiveness to describing potential approach for maximizing
opportunities for the Pier Parking Garage and the Amphitheater.

3  Community/City Commission Sensitivity 0-25 2§

How effectively the proposal maximizes the sponsorship return to the
City, while being sensitive to typical community and City Commission
preferences and priorities.

Total 0-100 %/Ci 7

List the reasons for this evaluation (justify the rating/scoring):
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Signature of Evaluator Ddte / Printed Name




